Historical Global Methyl Bromide Sales

Global Historical Sales of Methyl Bromide by Region, 1984-1996 (MT)

North Other Total Sales Historical Sales of Methyl Bromide Worldwide by
Year America Europe Asia Subtotal Regions [Total Sales |[(1,000 Ibs.) Region (1984-1996)
1984 19,659 11,364 10,678 41,701 3,871 45,572 100,468
1985 20,062 14,414 9,743 44,219 4,054 48,273 106,423
1986 20,410 13,870 11,278 45,558 4,897, 50,455 111,233 80,000
1987, 23,004 15,339 12,816 51,159 4,531 55,690 122,774 70,000 1 O Other Regions
1988 24,848 17,478 13,555 55,881 4,729 60,610 133,621 o 60,000 T O Asia
1989 26,083 16,952 14,386 57,421 5,149 62,570| 137,942 S 50,000 T, 0 Europe
1990 28,101 19,119 14,605 61,825 4,074 66,644] 146,923 ¢ 40,0007 ® North America
1901 31,924 180200 17,396 67,340 6,260 73,600 162,259 ¢ 30,0007
1992 29,466 18,521 16,944 64,931 6,654 71,585 157,816 ig:ggg
1993 30,723 18,286 17,185 66,195 6,463 72,658 160,182 04
1994 31,981 18,052 17,427 67,460 6,271 73,731 162,547 1984 1986 1988 1990 1992 1994 1996
1995 28,965 16,350 15,784 61,099 7,758 68,857 151,802 Year
1996 29,679 16,753 16,173 62,605 8,820 71,425 157,464
Source: EPA 2001; Oberthiir 2000; Ozone Secretariat 2001; UNEP 1998, 2000.
Note: Other Regions includes Africa, South America, and Australia.
Percent Global Methyl Bromide Sales - 1996 Global Methyl Bromide Sales/Consumption

Total global sales/consumption of methyl bromide is based on

Other Regions historical sales reported by UNEP (1995, 1998, 2000), ICF estimates

12% North America ‘ °
42% (1996 and 1997), and 1995 and 1996 consumption data from various
Asia sources.
23% - Regional sales estimates were based on consumption data for each

country in each region.
North America accounts for approximately 42 percent of total global
consumption, of which approximately 92 percent is consumed in the
uU.S.
Europe accounts for approximately 23 percent of total global
consumption. France is the largest consumer.
Asia accounts for approximately 23 percent of total global
Europe consumption. Japan and China are the largest consumers.

23% . Other major areas of consumption include Africa and S. America.
Together these regions account for approximately 12 percent of total
consumption.




